Statistics of "el raval place identity"

The result below is brought from google.com using the top search result
websites, we used the websites contents trying to fetch 7000 words whenever
possible.

The website(s) below were used to fetch contents:

www.jstor.org

link.springer.com

meet.barcelona.cat

geographyfieldwork.com

r-libre.teluq.ca

WWw.casamona.com

carolinaangles.com

placebrandobserver.com

sensescitiescultures.com

www.rc21.org

www.academia.edu

www.timeout.com

www.expedia.com

www.tripadvisor.com

bura.brunel.ac.uk

landor.com

ddd.uab.cat

The total number of fetched words is: 7000.

Below is a list of 280 words that have the highest number of word

frequencies.

Word Frequency
Raval 121
Barcelona 117
City 38
Neighbourhood 37
Urban 27
Ravalejar 26
Branding 25
Art 24
Social 21
Neighborhood 21

Many 21


http://www.google.com/
https://www.jstor.org/stable/41147936
http://link.springer.com/article/10.1007/s10708-004-3539-0
http://meet.barcelona.cat/en/discover-barcelona/districts/ciutat-vella/raval
http://geographyfieldwork.com/Ravalejar.htm
http://r-libre.teluq.ca/582/1/Tremblay_2012_JGG.pdf
http://www.casamona.com/think-twice-about-el-raval/
https://carolinaangles.com/2016/02/14/ravelejar-the-art-of-neighborhood-branding-44/
http://placebrandobserver.com/mega-cities-a-call-for-place-branding/
http://sensescitiescultures.com/why-do-i-focus-on-el-raval-to-understand-temporality-and-urban-change/
http://www.rc21.org/conferences/amsterdam2011/edocs2/Session%2023/23-1-Marzorati.pdf
http://www.academia.edu/10893354/Making_sense_of_place_unravelling_the_geographical_palimpsest_of_Barcelona
https://www.timeout.com/barcelona/things-to-do/the-raval
https://www.expedia.com/things-to-do/tapas-local-bars-nightlife-tour-of-el-raval-with-a-local.a371440.activity-details
https://www.tripadvisor.com/Travel-g187497-s204/Barcelona:Spain:Neighborhoods.html
http://bura.brunel.ac.uk/bitstream/2438/12812/1/Fulltext.docx
https://landor.com/thinking/landors-2015-trends-forecast
https://ddd.uab.cat/pub/tesis/2004/tdx-1217104-141705/tdx.html
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